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1.

Overall Introduction

Organized by China Flower Association in closed cooperation with Shanghai Intex Exhibition Co

Ltd and China Great Wall Exhibition, Hortiflorexpo IPM Shanghai 2017 has been held

successfully from May 10" to 12" in Shanghai New International Exhibition Center.

With prestigious

reputation

trade show for horticultural, floricultural and gardening industries.
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1) Show Scaleo Expanded, Increased and Promoted

Compared with 2015, Hortiflorexpo IPM Shanghai 2017 has increased improved its arrangement

in overall layout with a brand new image. Show scale expanded into nearly forty thousand sgms

in three halls (N1-N3) and exhibits were sorted by relevant categories. As a top flower trade show

in Asia, it welcomed close to 800 exhibitors from nearly 30 countries such as Netherlands,

Germany, France, Italy, UK, Australia, Austria, Belgium, Poland, Denmark, Switzerland, Sweden,

USA, Canada, Israel, Lithuania, Estonia, Ecuador, Colombia, South Africa, Ethiopia, Kenya, UAE,

Japan, Thailand, India, Norway, mainland China, Hong Kong SAR and Taiwan Province.
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Exhibitors have increased by 30.7% from 2015. In the geographical distribution of domestic

exhibitors, east China is at the first place, and the proportion of exhibitors in north China and

south China is close to the second. Due to the expansion of scale and the influence of

international reputation, more than 140 international enterprises have participated in this fair.

The distribution of international exhibitors is as follows:
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During the fair, Netherlands, France, Germany, Ecuador, Colombia, Korea, Japan, Thailand and

Taiwan Province participated in the form of pavilions, presenting their latest trend, concept and

products. Among international exhibitors, most of them come from Netherlands (30 companies).

There were 22 companies from Ecuador and 17 enterprises from Germany. New members from

Thailand, UAE, Austria, South Africa, Estonia, Latvia and other countries brought not only

distinctive products, but also further more business information.
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Show exhibits ranged from cut flowers, pot plants, landscape plants, fertilizer, peat moss,

ornamental, ground cover, bulbs, seedlings, young plants, green projects, green roofing,

horticultural materials, biological technology, greenhouses, irrigation, garden machinery, garden

furniture, city landscape, etc.

others
association,media
technology development
agriculture
garden project
vertical greening
garden furniture, landscape sketch, stof
terrace, waterscape,antiseptic woo
garden machinery
grass,ground covel
young plants,trees
greenhouses,irrgation,shade,wa
matrix
fertilizer
flower arrangement and traning
floral materials
relevant floral products
artificial plants,preserved flower:
freezing insurance,transpor
cut flowers/leaf
floricultural materials
pot,pottery
home horticulture
vegetables,fruits
aquatic plants
aromatic plants
succulent
Bonsai
leaf plant
orchid
pot plants, pot flowers
seed,seedlings,bulb:

5.60%
2.60%
6.50%
10.50%
10.90%
3.90%
13.50%
2.10%
21.86%
3.80%
7.50%
24.27%
7.80%
9.60%
2.80%
16.20%
3.70%
3%
1.70%
11%
28%
15.50%
15.10%
2.30%
1.40%
1.40%
4.20%
3.90%
6.50%
3%
23.60%
24%
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Hortiflorexpo IPM Shanghai 2017 attracted not only those regular customers, but also new
pavilions such as Thailand Pavilion and Colombia Pavilion. Italsowel c omed wor ddés wel |
brands to be one part of the show: COMPO China Co. Ltd., INVITROSOFT SOFTWARE
SOLUTIONS OHG, Snap-On China, Kohler Engines, China, Snapdragon Deroma, etc.

2) Show Featureso constant flower arrangement show and industrial forums

Cooperated with Retail Trade Committee of CFA and CNfloral, Hortiflorexpo IPM Shanghai 2017

had a constant flower arrangement show during three days. Powered by two LED screens and 16

worl dsd top florists from 6 c ouyraredpmsunitytolnjoy pr og
various schools of flower arrangement such as Japanese Ohararyu and lkebono, Western,

Korean, Chinese art, etc. More than 2000 people including professionals were attracted to the

stage and be part of this stunning program.
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Flower Arrangement Show
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Some of the florists were:

a. Natalia Zhizhko (Russia)x Natalia was the champion of Russian florists championship in 2009

and the champion of Europa Cup. Natalia ig wel!/l
b. John Emanuel Grimae Australialx John has arranged large luxury wedding design for several

times. John has more than 25 years of experience in luxury activity, and is known to the trend of

the pioneer in the luxury wedding ceremonies and industryy

c. Asayama Kazuyo (Japan)x a well known Japanese florist who has 30-year-experience of
horticultural performance. Kazuyo devotes herself in the publicity of horticulture and its import

and export field. She launches her school in foreign countries such as Netherlands, Japan and

China and has contributes several books of horticulture

d. Wanhong Chinalx the champion of the First China Cup Flower Design in 2002. Wan had been

responsible for Chinese celebritiesd wedding des
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Gao Yunxiang, Li Xiaolu& Jia Nailiang.

Hortiflorexpo IPM Shanghai 2017 has gathered top industrial resources around the world,

orchestrated a series of forum which offers latest professionals news and business idea.

a) Chinese Technology and Application Research Conference for New Garden Products
and Young Plants 2017 200+ audience

Cooperated by Old and Valuable Trees Committee of Chinese Society of Landscape Architecture,

this forum explained the specialty, application, management and theory of garden plants to

industrial professionals.

b) Holland Day Conference 200+audience

Organized by Consulate General of the Kingdom of the Netherlands, this conference showed

professionals how to breed new horticultural products from the Netherlands and build a

communication bridge between China and overseas countries.

c) Vertical Greening and Sponge City Forum 80+ audience

With the cooperation of China Green Roof Council, this forum focused on the attractive field of

AiSponge Cityo, with both theoretical and practic

utilization of plants, vertical greening and sponge city and discover its future prospect.

d) New Flower and Nursery Plant Technology Promotion Conference 80+ audience
In order to stimulate the development of floral young plant industry as well as the application of
new technology, conference topic focused on cultivation, marketing advertisement as well as the

utilization of new garden plants.
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e) Transformation Green House Technology Achievements and Opening Industries

Forum 200+ audience
Organized by Green House Horticulture Magazine, Facility Agriculture Sub-Association of China
and the organizer, this forum had gathered principals, specialists, professionals of agricultural
technology and industrial companies from mainland China as a forum and salon to talk about the
future trend of green house technology.
f) Micro Bonsai Conference 100+ audience
The conference was focus on the traditional culture of Chinese Bonsai and to discover current
status of its marketing. It was hosted by Ni Minzhong, the well known micro bonsai artist in China.
Manufacturers and wholesalers had a face-to-face opportunity which may help to develop the
future industry of micro Bonsai.
g) Modern Greenhouse Equipment and Technology Innovation Forum 80+ audience
Supported by Richland Sources, this conference combined green house technology and modern
planting, offered industrial professionals and lovers better service, products, ideas and

technology.
h) Special Consumer Forum for Home Gardening 120+ audience
Cooperated with Better Homes and Gardens, this forum attracted a large number of people who

are interested in home gardening, industrial manufacturers and sellers and let them to discuss

face-to-face about home gardening

i) Fringe Programs

Hortiflorexpo IPM Shanghai 2017 offers a perfect platform to all the exhibitors as well as industrial
professionals to exchange their ideas and latest trends of technology. During the fair, there were
more than 10 well known companies such as Shanghai Wintong Chemicals, Dummen Orange,

Beijing Rui Xue Global to share their unique industrial technology and experiences.
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3) Featureso 5 interactive areas, perfect combination of enjoy and experience

For the first time, there Wemndifioeati §pbaycatl ea

iStatic Display of Prestigious Genreo, AMicro

and Nursery Stocko, AExchange Works Displ ay
illustration and interaction during the fair. Publics had the quick access to touch the cultural

background and the trend of horticultural industry.

2. Visitor Organizing and Media Promotion

While maintaining regular customers, Hortiflorexpo IPM Shanghai 2017 devotes itself in
developing new customer resources through various channels. By utilizing internet resources,
professional visitor organizing and media promotion, its brand becomes well known in worldwide

and attracts growing amount of insiders.

A Mix of Internet and Multi-media

Online media promotion is one big part of show release. The organizing committee built a new
Wechat account with a brand new image (hfexpo), which enables people to share their comment
with the organizing committee and receive latest fair news. Moreover, platforms such as EDM,
Webpower, Wechat Platform, Weibo, Baidu, Zhihu and other website are also utilized as publicity
channel.

Professional Media

Regards to both local and international magazines, show information is released in different kinds
of industry such as <Better Home and Gardens>, <FCI>, <Flora Culture>, <China Flowers and
Horticulture> and <Gardens>, etc.

Mess Media
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Asbeing Asi ads | argest trade show in horticultural
involved with news report such as STV, Trade Eye and ICS, 16 of them provided a live coverage
both locally and domestically which greatly increased its attention.

International Media

Organizing committee of Hortiflorexpo IPM Shanghai pays much attention on international media
promotion; pre-show news is mainly spread by PR Newswire to the United States, West Europe
and Southeast Asia. Its official facebook account (Hortiflorexpo IPM Shanghai) is also active alll
the time and welcoming everyone to share their comment.

Interaction Games at Show

During the fair, there were little games held at the scene such as WeChat lucky draw and egg
smashing game, which had war interaction and feedback. There were more than 900 messages

|l eft on the LED screen that reflecting peopl eds

il mna
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tion of Golden Egq Game

3. Manufacturing Site Visiting
As a feature of Hortiflorexpo IPM Shanghai 2017, manufacturing site visit has attracted over 80
professionals to participate. This site tour included: Shanghai Sungiao Agriculture Technology
Co., Ltd--Agricultural Exhibition Center; Shanghai Sungiao National Modern Agricultural Park;

Shanghai Shangfang Horticulture Company Limited (Flower dream source base).

4. Exhibitors Feedback

This trade fair aims to build an industrial bridge for professionals and to discover potential market
for them. Almost 800 exhibitors have participated in Hortiflorexpo IPM Shanghai 2017, carrying
their latest invents and products. The show has also received positive comments.

. There are quite a large number of people during the fair, most of them are professionals. |
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have added more than 1300 new contact in Wechat without any further promotion or
advertisement, and was able to communicate with my clients at the scene and afterwards.
My orders have increased significantly, and the sales radius has expanded from the Yangtze
River delta to 4000 km. The product and production process have been adjusted and the
workload of 2017 is expected to be three times greater than that of 2016.

0 & Wang Chengzhang of Xinchang Meicheng Gardening

We have participated an effective show. Professional visitors come a lot, and we have made
good communication with them. This is a nice opportunity for us to get deeper to this market.
Our potential clients are followed up afterwards and we are very looking forward to the next
show.

8 0 Ma Yujue,

GM of Shanghai Zuoan Xin hui Electronic Technology Co.Ltd.

This is our first time being one part of the show and we have met and received many clients
and new orders. It is also a great chance to discuss with international clients. We are
satisfied with the quantity and quality for the visitors and will attend the show next time and
will participate the manufacturing site visiting.

0 0 Xian Xinglun,

GM of Guangzhou IGROWLITE Agriculture Technology Co., Ltd.

Shanghai Expo was a great experience and very eye opening for us as we realized the
dynamics of the China market are very diverse...for example Beijing tastes and
preferences differ from those of Shanghai etc among other things. Have the expo in
different parts of China is therefore a very good idea and very beneficial for all stake
holders in the flower industry as the Chinese market is relatively new for most of us. We
would like to express our gratitude for facilitating the IPM Expo and also congratulate
you on a job well done, fast facilitation and great coordination

0 d June Claire Mugambi of Red Land Roses
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Exhibitor analysis is based on Wechat survey, data is as followsy

1) Expected purpose for attending Hortiflorexpo IPM Shanghai 2017

others

to know about industrial information
marketing orientation 32.60%

reputation promotion
looking for agent or distributor 27.50%
new products promotion
current business relation consolidatio
new business relation buil

onsite order

50.70%

52.20%

58.70%

.20%

2) Comment on the quantity of visitors:

unsatisfied i 1.40%

ordinary - 11.4%

3) Comment on the quality of visitors:

10



